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% “Year of the Monkey” Banners Charm Visitors
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Every year the BID’s Design Committee showcases a new banner based on
the Chinese zodiac. This being the year of the Monkey, the committee chose
a design developed by JammFactory, the graphic design firm responsible
for the look of the BID’s web site and other advertisements. The whimsical
banners are prominently displayed from the new streetlights on Broadway
and on other light poles in the Chinatown area. All of the colorful banners the
BID has sponsored over the years can be viewed at our web site, and many
are available for purchase. They make beautiful decorative additions to work
or play areas and are very reasonably priced.
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+ Merchant Meetings and Workshops Continue
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Did you know that an employer can be sued for sexual harassment even if he
or she has only one employee? The employer is responsible for preventing
and investigating any such reported incidents even if the behavior is from
a customer or vendor. The first merchant workshop will be scheduled in
April and will address this topic and other important Employment Laws.
Admission is free to Chinatown Merchant Association members. The
Chinatown Merchant Association meets every odd month and a pink meeting
announcement is usually hand delivered by our friendly Chinatown security
patrol. Call the BID office to inquire when our May meeting will take place. All
Chinatown merchants are eligible and encouraged to join. Call the BID office
for an application. The annual membership fee is $30. Merchant Workshop
for non-members is $35 per workshop.
W BAVEENE IR B — (U ES « BV AR E MR - E R EFET
AR AN B BT BB E AU RAEEHEFHHIRL - &
—RHIE 7 B A G AR T » RS T ABR - EEFABEESAE
B2 o ZHSEFMEFETES - WAL CRIFISEZERE MRS RELE
LRMGE KSR ERE|E B FH o a5 EE R R RN EH T
Dty - FIEEIERGLIGEEEMAZGE + GEFE30TT ° s EERHF
BRI FEFINEG S FEkls o L EEEEHFL5357T °

Mission Statement & &5 5
To creatively plan, manage and facilitate the rebirth of historic Chinatown as a
culturally defined, economically vibrant and socially engaging community.
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Los Angeles Chinatown Business Council
727 N. Broadway, Suite 208
Los Angeles, CA 90012

To contact our office:
AEMER

(213) 680-0243

(213) 617-3298 Fax

To report graffiti:
B E R
(800) 675-4357

To report pan handlers and crimes:
RRERFFZREERE
(626) 282-8880

Police and Emergency:
R H - RHERERREFEMS
911
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BID MEETINGS B¥ZREDHFHR

Please join us at one of the following meetings and see how you can be a
part of the Chinatown Business Improvement District!
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Organization Committee: every 1st Thursday, at 10:00 a.m.
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Economic Committee: every 1st Thursday, at 12:00 noon
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Marketing Committee: every 1st Friday, at 12:00 noon
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Design Committee: every 3rd Monday, at 12:00 noon
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Board Meeting: every 4th Thursday, at 12:00 noon
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To review the agendas and minutes for each meeting, please visit www.chinatownla.com. To confirm

meeting dates, or for inquiries, please call the BID office at (213) 680-0243.
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COMMUNITY CALENDAR = BE

Chinatown Farmers’ Market #i& 2 X 5
every Thursday from 3-7:00 p.m. SE8AMN T F 3R 715
727 No. Hill Street

Chinatown Art Evenings 1882 &%
April 3, May 15 & June 26 / 483H - 5815H - 6H26H - 2004
on Chung King Road / #i8E K

“Peach Blossom Fan” FHli{tRKa
April 9-24 / 459-248
at REDCAT theater (213) 237-2800

Central Plaza Entertainment th || $i {5 15 3L iR SEE)

Saturdays through April, from 4-8:00 p.m./ MB{YEERSTF 4 I
E8F
947 N. Broaday Street / th|L|fA{&EiS

Chinese Food Festival #FEig&ERED

June 19-20 / 6 819-20H

at corner of Broadway and College Street / HEEREABEHRM
(www.chinesefoodfestivalla.com)

“A Gourmet’s Taste of Chinatown” dinner series BRERBRIEZRT!
on June 27 / 6827H
(www.chinesefoodfestivalla.com)

For up-to-date information on events & art gallery openings, visit
www.chinatownla.com
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LA Chinatown Business
Council Board of Directors
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939 College, LLC
EIERE

Laeroc Partners

Patrick Lee, President
939 College, LLC

Kim Alan Benjamin, Vice President
Laeroc Partners

Wilson Tang, Vice President BIERE : S}MEE

Cathay Bank EIZ=ERIT
Diane Poon, Secretary WE : EBEFS
Community At Large #tErts
Al Soo Hoo, Treasurer S1E : EERB
West Plaza Property Owner BERKFEE
Leland Chan PR 54
Pheonix Bakery R
Joe Chiu o i
Lung Kung Tin Yee Association BERI#EZ BT
Jason Fujimoto

Moy and Associates, LLC

Roger Hong g
Central Plaza Property Owner LR S
Christina Kan BYES
PAMC, Ltd. LT
Peter Kwong, Jr. B
Best Western Dragon Gate Inn BEFIIRAE
Donald Lam L § 772
808 Tower LLC 808 KEHRAR]
Sherwood Lee

West Plaza Property Owner

Henry Leong ZAthF
Chinese Chamber of Commerce of L. A. hEEE e
Marshall Lew 2348
First Chinese Baptist Church FHEANREE
Tommy Li TR
Chinese Consolidated Benevolent Association ~— FRZEZ£E
Lawrence J. Lue EalR e
Chinatown Service Center ZEB R A
Roland Soo Hoo SIfEREE
Los Angeles Chinatown Corp. HEFXNA]
Cindy Suriyani REH
Bamboo Lane Studios EEME
Quan Troung RS
Southern California Teo-Chew Association MR
Peter Woo tHERE
Chinatown Property Owner ZEBETF
Betty KC Yeow 0£237
The Alliance RS
Philip Young H &
GS Printing & Graphics, Inc. 1B EREIfRI A ]

George Yu, Executive Director  {TBEE : F F
RS

Far East Plaza

Jan./Feb./Mar.2004
2004%E1-~2~ 387
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LOS ANGELES CHINATOWN BUSINESS COUNCIL * 727 N. BROADWAY, SUITE 208, LOS ANGELES, CA 90012 * TEL: 213-680-0243 * FAX: 213-617--3298 * EMAIL: INFO@CHINATOWNLA.COM * WWW.CHINATOWNLA.COM

CENTRAL PLAZA IS “ENTERTAINMENT
CENTRAL” IN THE NEW YEAR
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Drums, cymbals, and lion dancers, the
merry-making of puppets, awe-inspiring magic
demonstrations, and the mystical beauty of
traditional Chinese music have been free flowing
every Saturday to the enjoyment of visitors to
Central Plaza. Performances run from 4:00 to 8:00
p.m. in the plaza at 947 North Broadway Street.

Free entertainment for visitors had been
talked about and even initiated several times with
limited success. “With the new accessibility of the
Gold Line, together with a consistent, culturally
appropriate entertainment line-up, it seems as if
we’ve finally succeeded in drawing a critical mass
of people who visit Chinatown for the atmosphere,
the shopping and the dining,” said BID executive
director George Yu. “Now the entertainment is a
big part of the atmosphere,” he added.

The L.A. Chinatown Business Council has
funded the entertainment since its inception,
including paying for the organizer, Pedro Chan, and
the technical aspects of the production, including
cleaning of the plaza before and afterwards.
“Creating an environment that’s clean, safe, and
attractive to visitors is what the BID is about. It
is our hope that as the entertainment builds, more
sponsors and even merchants will pitch in and
contribute to continuing the entertainment. There
have been a few strong supporters such as Tony
Quan of the Chinatown Corporation and Tommy
Li of Big China Seafood Restaurant, some of who
went so far as to sponsor groups from San Francisco
to perform here! We look forward to seeing others
care about Chinatown and willingly step up to the

plate,” Patrick Lee, BID President, said.

And how does the public feel about the
entertainment? “It’s great to have this happening
in Chinatown,” said Jenny Moreno, who arrived
via the Gold Line to spend the afternoon shopping.
“It’s just a few blocks from the Gold Line Station so
it’s easy to find,” she added.

The entertainment, which began in January,
will continue on Saturdays through April,
weather permitting. For a detailed schedule of
entertainment, contact the BID office at (213) 680-
0243 or visit www.chinatownla.com.
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NIGHT MARKET TO DEBUT IN APRIL
KRR ROBBERE S

Remember the lively night markets
in Hong Kong. Taiwan, and other parts
of Asia? The bustling crowds, the sights,
sounds, and even smells that made for an
entertaining evening for the whole family.

San Francisco and Vancouver have
successfully imitated the Asian model,
albeit with hefty funding from private and
government sources. Since Los Angeles
is in a budget crisis we cannot expect
government funding, however the BID is
willing and eager to put some money
fowards creating a small-scale market
with the hope that it will grow on its own.

One reason for this frial of a night
market is that POW WOW, the world’s
largest convention of tourism business will
be in Los Angeles over the weekend of
April 24 and 25. The BID would like to have
a night market in place for Sunday, April
25, so that these visitors, who will be touring
Chinatown, will see the activity and be
encouraged to help promote Chinatown
when selling Los Angeles as a destination.

At this juncture, two Night Markets are
planned: a frial run on Saturday, April
10, and another one on Sunday, April 25
from 3:30-8:00 PM. Both night markets will
take place in Central Plaza. Future night
markets will be planned on an occasional
basis, and possibly at other locations,
throughout the spring and summer
months, pending the response of these
two trial runs.

Letters were sent out in February to
all Chinatown businesses encouraging
them tfo paricipate by having a booth
at the Night Market, and the BID will waive
the booth fee for the first 2 events. Any
non-Chinatown vendors will pay $50 each
night to participate. If you are interested in
participating, please contact Diane Poon,
or the BID office at (213) 680-0243.
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Chinatown Scores a Hit with
Shuttle to Dodger Stadium
MNetrtERFTHEBFREFREE FKIG

For the opening day of the LA.
Dodgers baseball season (April 5), and
for every Friday night home game on
the calendar, a new shuttle will operate
between the Chinatown Gold Line Station
and Dodger Stadium. The roundtrip ride
is $2 and promises to get fans from the
metro station to their seats in 15 minutes.
The shuttle will start running 2-1/2 hours
before game time and will continue until
1 hour after game time.

*The extra shuttle hours enable people
to dine and shop in Chinatown before or
even affer the games. There are dining
choices for the whole family here, including
Chinese, Vietnamese, Indonesian, and

even Mexican restaurants, at family-
fiendly prices,” said Kim Benjamin, BID
board member.

"We encourage people to ride the
Gold Line, hop on the shuttle, and avoid
all the parking congestion at Dodger
Stadium,” said George Yu, BID executive
director.

The Chinatown Dodger Shuttle Program
is sponsored by the LA, Chinatown Business
Council and Laeroc Partners.

For more information and promaotional
opportunities, contact the LA. Chinatown
Business Council at (213) 680-0243 or visit
www.chinatownla.com.

Web Site Draws
Thousands of Visitors
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Overthe weekend of the Chinese New
Year parade and festival, a phenomenal
75,000 hits were received at our new web
site in just two days, according to Jean
Chan, BID Community Relations. People
from all over the city, and even other
parts of the country logged in fo see what
was going on in Chinatown LA.. Since
the New Year, the number of hits has
gone down, buf confinues fo average
about 23,000 per week. The average
length of each visit is a full 8 minutes.

*We're proud of the look and ease
of use of our new web site,” said Marshall
lew, Chairman of the BID’s Design
Committee. ‘We've compiled our
most complete directory of Chinatown
businesses and atiractions to date, and
made that information accessible fo
everyone, together with a great deal of
other interesting facts, maps, history, and
lore about Chinatown,” he added.

If you haven't done it yet, please
do yourself a favor and visit us af
www.chinatfownla.com! Your comments
are welcome.,
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EVERYONE LOVES CHINESE FOOD!
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The largest food festival ever held in
Chinatown will take place on June 19
and 20 with the goal of giving people
from all parts of Los Angeles a “taste of
Chinatown,” as well as greater knowledge
and appreciation of Chinese cuisine,
cooking styles, history, and culture. The
two-day festival will take place outdoors at
the cormner of Broadway and College Street,
adjacent to the new Chinatown Metro Gold
Line Station. Admission is $8 with a discount
for Metro Gold Line ticket holders and Metro
pass holders.

Among the chefs who wil offer
demonstrations are Katie and Leeann Chin,
hosts of the Food Network’'s upcoming
show “Double Happiness;” Kimmy Tang,
chef of Michelia Restaurant; and Tommy
Li, managing partner of Big China Seafood
Restaurant who will demonstrate  slicing
Peking Duck. Empress Pavilion, Plum Tree
Inn, Yang Chow, and many other restaurants
have also confirmed their participation.

On the Sunday night of the week
following (June 27), top Chinatown
restaurants will offer lavish, specially priced
dinners for an event dubbed “A Gourmet’s
Taste of Chinatown.”  Dinner prices will
range from $50-§125 per person and
dishes featured will include rare epicurean
and regional Chinese treats.

If you haven't already confirmed your
participation, please contact the BID
office for details about the free booth for
Chinatown food establishments!  Call the
LA, Chinatown Business Council at (213)
680-0243, visit www.chinesefoodfestivalla.
com or www.chinafownla.com.
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In Chinese cooking, all vegetables
are cut into uniformly small pieces
because this allows them to cook
quickly without losing their crunchiness.
It also means that they can absorb
the taste of the oil and seasonings,
despite the short cooking time. Some
vegetables are cut according to their
natural shape. (For example, broccoli
and cadliflower are cut info florefs.)
Others are sliced, shredded, diced
or roll-cut depending on the dish.

= Remember, appearance and texture

are just as important as taste in Chinese
cooking!™*

This spring, look for the many
fender young vegetables and fruit
available from our vendors af
the Chinatown Farmers'’

Market, located
R at 727
< No. Hill

Chinatown Farmers Market
BEDRIRBHEZT &G # 32

© From the

Thursday from 3:00 to 7.00 p.m.. The
parking fee of $1 is refunded with any
purchase. Now that you know how to
cut vegetables the “"Chinese” way, ask a
vendor for a cooking suggestion!

*Excerpted from Yan-Kit's Classic Chinese
Cookbook, DK Publishing, Inc,.1998
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*BERE Yan-KitdClassic Chinese Cookbook, 1998, DK
Publishing, Inc. 14 °




