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After the success of last year’s promotion, we 

will hold a 2nd Annual Chinatown Shopping Spree 

beginning the fi rst week of December. Designed 

to enhance awareness of Chinatown’s diverse 

shopping and dining opportunities, the promotion 

also encourages holiday shoppers to buy their gifts 

and stocking stuffers in Chinatown.

The campaign will begin on Thursday, 

December 5, and continue though Sunday, 

December 22.  It will be advertised in several local 

newspapers, as well as by signage throughout 

Chinatown and via email broadcasts.  Each week 

there will be a drawing for a $250.00 shopping 

spree at Chinatown stores.  People can sign up 

for the prize drawing at the holiday cart which 

will be located around the community as follows: 

Thursdays at the Chinatown Farmers’ Market 

from 3-7 p.m., Saturdays and Sundays at Empress 

Pavilion from 11 a.m. to 2 p.m., Saturdays at 

Central Plaza from 2-4 p.m., and Sundays at Far 

East Plaza from 2-4 p.m..

The holiday cart crew of volunteers will also 

hand out brochures that highlight major shopping 

areas and restaurants, as well as a fl yer that 

promotes specials and discounts being offered 

by merchants.  (Merchants and restaurants are 

encouraged to offer discounts, free dessert with 

dinner, two-for-one specials and the like.)  Visitors 

to the cart will also have the opportunity to become 

"Instant Winners" of prizes and special discounts 

donated by Chinatown merchants.

For more information on how you can 

participate as a merchant or restaurateur contact 

us at (213) 680-0243.  For copies of the holiday 

shopping brochure and discount fl yer, look out for 

the holiday shopping cart!

Calling All Holiday Shoppers and Diners to 

Chinatown!

Los Angeles Chinatown Business Council
727 N. Broadway, Suite 208
Los Angeles, CA 90012

Thirty-three candidates were voted onto the Governing Board 

of the newly created Historic Cultural Neighborhood Council 

(HCNC) on November 14th.  The landmark election was held 

at the First Chinese Baptist Church and attracted some 2,100 

voters.  

Neighborhood Councils were created under the Charter 

Reform amendment adopted by the citizens of Los Angeles 

in 1999.  Many communities throughout the city have since 

formed—or are in the process of forming-- their own councils.  

Our council is among the fi rst to be offi cially recognized.

What will the HCNC do for Chinatown?  Lots!  While 

the Chinatown BID is primarily charged with advocating and 

implementing public safety, sidewalk, graffi ti and streetscape 

cleaning programs, and marketing and public space programs, 

it is a an apolitical organization.  On the other hand, the Historic 

Cultural Neighborhood Council is a larger group representing 

Chinatown, Little Tokyo, El Pueblo, Solano Canyon, Victor 

Height/Forgotten Edge, and the Arts District.   The HCNC will be 

the voice of our community in a larger context and in endorsing 

important issues including:

• Responsible development that is consistent with the tone and 

character of our neighborhood

• Commercial and residential development that maintains 

affordability, diversity, and quality of life

• Providing an open forum for the discussion of community 

issues such as crime, safety, and transportation issues

• Promotion of community programs and civic life fostering 

healthy neighborhoods

• Stronger ties between the Arts District, Chinatown, Little 

Tokyo, and our other surrounding neighborhoods

• Support of projects utilizing the talents of local artists, 

stakeholders and residents 

Historical Cultural Neighborhood Council (HCNC) Election Held



During the month of December, stop by the 

Chinatown Farmers’ Market for your holiday food and 

gift purchases!  Arts and crafts gifts will be featured at 

the market, held every Thursday from 3-7:00 p.m. at 

the parking lot at Hill and Alpine.  (Free parking with 

purchase.)  Don’t forget to enter our weekly produce 

raffl e drawing and pick up your frequent shopper’s 

card to receive a free gift!  Please note, the Farmers’ 

Market will be closed for the Thanksgiving and 

Christmas holidays.

Holiday Gifts and Crafts Featured at 

Farmers’ Market

We’re excited to announce the passage of the proposed 

Chinatown Street Lighting Project.  52 new streetlights 

and 42 pedestrian lights will be installed along Broadway 

between Cesar Chavez to Cottage Home streets by July of 

2003 prior to the Gold Line Station Opening.  The project 

will replace the existing streetlights with 30’ decorative 

poles and pedestrian scale streetlights at approximately 14’ in height.  These lights 

will be a distinctive addition to our community.

This important upgrade to Chinatown’s physical environment is due to the efforts 

of the Chinatown BID, which has also ensured that there will be no installation cost 

for these improvements by property owners.  Instead, the City of L.A.’s Bureau of 

Street Lighting will pay for the replacement, with additional funding from the BID.  

The pedestrian lighting will be paid for by the BID, which hopes to expand the entire 

lighting improvement project to North Hill Street in the near future.

BID Scores Street Lights for 

Chinatown

The L.A. County District Attorney’s Offi ce wants 

to remind merchants that more bad checks are passed 

during the holidays than at any other time of year.  To 

prevent this kind of problem, merchants should know 

what to look forward when accepting a check.  If you 

feel suspicious about the check or the customer, it may 

be wise to ask for an alternative form of payment, such as 

cash.  If a check is returned, the merchant should contact 

the check writer to request payment for the bad check 

within a 10-day period.  If the customer doesn’t comply, 

the merchant should report the check to the D.A.’s Bad 

Check Restitution Program.  This program is cost-free to 

the merchant and is designed to hold check writers more 

accountable for their actions.  Restitution is sought from 

the customer and he/she is required to attend an 8-hour 

class to avoid criminal prosecution.  Most of all, there 

is little or no hassle for the merchant.  To fi nd out more 

about the Bad Check Restitution Program, or to report a 

bad check, merchants should contact Victim Services at 

(800) 842-0733.

Merchants Beware:  Bad Checks Increase 

During Holiday Periods


